Blog
Content

SEO
Checklist

hellobrandshop.com



Are your blog posts
performing as hard as they
should in search engines?

In today’s digital world,
unoptimized blog content
costs you valuable organic
traffic, credibility, and leads
without you even realizing it.

This checklist gives you
the exact blueprint top
content marketers use

to create unforgettable
first impressions in search



results, boost discoverability,
turn readers into engaged
followers, and maintain a
polished, professional content
presence.

How to Use These Checklists:

1. Go through each item
systematically.

2. Mark “[ ]” if the point
is done or applies to your
current situation.

3. Mark “[ ]” if the point is not
done or needs attention.



4. For “[ ]” answers, note
down specific issues and
potential solutions.

5. Prioritize areas for
improvement based on their
potential impact on your
goals.

6. Regularly revisit and
update these checklists as
your business and strategies
evolve.



|. Content Strategy &
Keyword Research

Target Audience & Intent:

[ 1Is the target audience for
the blog post clearly defined?
[ ]1Is the primary user intent
(informational, commercial,
navigational, transactional)
of the target keyword
understood?

Keyword Research:

[ ] Have relevant primary and
secondary keywords been
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identified for the blog post?
[ ]Is there a good balance
of high-volume, lower-
competition, and long-tail
keywords?

[ ] Have competitor blog
posts on similar topics

been analyzed for keyword
opportunities?

Content Gaps:

[ 1 Does this blog post fill a
content gap on your website
or in your niche?
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Content Pillar & Cluster
Strategy:

[ ] Does this blog post fit

intfo a broader content pillar
strategy for your website?

[ ] Are there opportunities to
link it fo other related cluster
content?

ll. On-Page SEO
Optimization

Page Title & Meta
Description:

[ 1Is the page title compelling,
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includes the primary keyword,
and is within character limits
(approx. 50-60 chars)?

[ ] Is the meta description
engaging, includes relevant
keywords, and encourages
click-throughs (approx. 150-
160 chars)?

URL Structure:

[ ] Is the URL short,
descriptive, and includes the
primary keyword?

[ 1lsit static and SEO-friendly
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(e.g., norandom characters)?
Headings (H1, H2, H3, etc.):

[ ] Is there only one H1

tag, including the primary
keyword?

[ ] Are H2, H3, etc., tags

used effectively to structure
content, improve readability,
and include secondary
keywords?

Content Quality & Length:
[ 1Is the content high-quality,
unique, comprehensive, and
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engaging?

[ 1 Does it fully answer the
user’s query and provide
deep value?

[ ]1Is the content length
appropriate for the topic and
competitive landscape?

Keyword Integration:

[ ]1Is the primary keyword
naturally incorporated in the
first paragraph?

[ ] Are keywords distributed
naturally throughout the
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content without stuffing?

[ ] Are latent semantic
indexing (LSI) keywords and
related terms used?

Image Optimization:

[ ] Are images relevant to the
content and compressed for
faster loading?

[ ] Do images have
descriptive file names and alt
text that include keywords
where appropriate?
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Internal Linking:

[ ] Are relevant internal links
added to other pages/blog
posts on your website?

[ ] Are anchor texts
descriptive and keyword-rich
where natural?

External Linking:
[ ] Are relevant external links

added to authoritative and
trustworthy sources?

[ ] Are external links

set to rel="nofollow” or
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rel="sponsored” if they are
paid or untrusted?

lll. Technical & User
Experience

Mobile Responsiveness:

[ 1ls the blog post fully
responsive and easy to read
on all screen sizes?

Page Speed:

[ ] Does the blog post load
quickly on desktop and
mobile (check with Google
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PageSpeed Insights)?

Readability:

[ 11s the content easy to read
with short paragraphs, clear
fonts, and sufficient line
spacing?

[ 1ls active voice preferred?

Call-to-Action (CTA):

[ ] Are clear and relevant
CTAs included within the blog
post (e.g., download a guide,
subscribe, contact us)?
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Schema Markup (if
applicable):

[ ]1Is relevant schema markup
(e.g., Article, FAQPage)
implemented to enhance
search visibility?

V. Promotion &
Measurement

Social Sharing:

[ ] Are social sharing buttons
easily accessible?

[ ]11s the content promoted
on relevant social media
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channels?

Analytics Tracking:

[ ]11s Google Analytics (or a
similar tool) properly installed
and tracking blog post
performance?

[ ] Are Google Search Console
and Bing Webmaster Tools
set up and monitored for this
content?

Performance Monitoring:
[ ] Are organic traffic,
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keyword rankings, bounce
rate, and time on page for
the blog post being tracked?
[ ]1Is the conversion rate from
blog post to lead/sale being
monitored?

Content Updates:

[ 1Is there a plan for regularly
updating and refreshing
evergreen blog content?



At Brand Shop, we provide
strategic guidance and
hands-on support in
developing and implementing
comprehensive growth
marketing strategies.
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What We Offer

Growth Strategy

and Planning:

» Comprehensive business
and marketing audits

* Goal setting and KPlIs

* Target audience
analysis and
segmentation

* Tailored Growth
Strategies and
Roadmaps
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Digital Marketing

Expertise:

- Google Search Engine
Optimisation (SEO)

* Paid advertising (PPC,
Social Ads)

* Content marketing
strategy and execution

» Social media growth

* Email marketing
automartion

- Conversion Rate

Optimisation (CRO)
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Marketing Technology

and Automation:

* Marketing software
assessment and
recommendations

* Implementation and
optimisation of
marketing amutomation

* Data and analytics setup
(e.g., Google Analytics,
CRM integration)

* Performance reporting
and insights generation
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1:1 Coaching and

Workshops:

* Personalised guidance
on growth marketing
principles

* Training on specific
marketing channels and
tools

* Team workshops to
foster a growth-
oriented mindset
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Consulting Services:

* Objective analysis and
strategic
recommendations

* Implementation support
and project
management

* Performance monitoring
and iteration

 Long-term partnership
for sustainable growth
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Additional Areas of
Expertise:

* Customer acquisition
and retention strategies

 Marketing analytics and
reporting

* Funnel optimisation
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If you’re ready to move
beyond fragmented efforts
and build a strategic,
data-driven engine for
sustainable growth—

we’d love to connect.

v
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