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ls your website just sitting
there, looking pretty but

not performing? In today’s
digital-first world, an
ineffective website costs you
sales, missed bookings, and
untapped revenue without you
even realizing it.

This checklist gives you the
exact blueprint top businesses
use to make an unforgettable
first impression, guide

visitors directly to purchase



or booking, build instant
trust, and maintain a high-
converting online presence.

How to Use These Checklists:

1. Go through each item
systematically.

2. Mark “[ ]” if the point
is done or applies to your
current situation.

3. Mark “[ ]” if the point is not
done or needs attention.

4. For “[ ]” answers, note
down specific issues and



potential solutions.

5. Prioritize areas for
improvement based on their
potential impact on your
goals.

6. Regularly revisit and
update these checklists as
your business and strategies
evolve.



|l. Core Purpose & Conversion
Paths

Clear Value Proposition:

[ 1Is it immediately clear what
the website offers and its core
value?

[ ] Does it clearly state the
benefit for the visitor?

Primary Conversion Goal:

[ ]1Is the primary conversion
goal of the website clearly
defined (e.g., sale, booking,
lead generation)?
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Clear Conversion Paths:

[ ] Are there clear and
intuitive paths for users

to complete the primary
conversion goal?

| ] Are secondary conversion
goals also well-defined (e.g.,
newsletter sign-up, content
download)?

Call-to-Actions (CTAs):

[ ] Are CTAs prominent, clear,
concise, and compelling?

[ ] Are they strategically

hellobrandshop.com



placed throughout the
website?

Sales/Booking Funnel Clarity:
[ ] Is the sales or booking
funnel easy to understand
and navigate?

[ ] Are there clear indicators
of progress within the funnel?

ll. User Experience (UX) &
Engagement

Mobile Responsiveness:
[ 11s the website fully
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responsive and optimized for
all screen sizes?

[ ]Is the sales/booking
process seamless on mobile?

Website Speed &
Performance:

[ ] Does the website load
quickly on all devices?

[ ] Are images optimized to
reduce load times?

Intuitive Navigation:
[ 1 Is the main navigation
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clear, logical, and easy to
use?’

[ ] Can users find what they
need within a few clicks?

Visual Appeal &
Professionalism:

[ ]1Is the overall design
professional, modern, and
trustworthy?

[ 11s the layout clean,
uncluttered, and aesthetically
pleasing?
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Content Readability:

[ 1Is the text legible,

with good contrast and
appropriate font sizes?

[ ] Is content scannable with
headings, bullet points, and
short paragraphs?

Trust Signals:

| ] Are testimonials, reviews,
security badges, and
professional affiliations
prominently displayed?

[ 11s a clear privacy policy
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and terms of service easily
accessible?

Error Handling:

[ ] Are forms and processes
designed to minimize errors,
with clear error messages?

lll. Content for Sales &
Bookings

Product/Service Descriptions:
[ ] Are product/service
descriptions detailed,
accurate, and benefit-
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oriented?
[ ] Do they answer common
customer questions?

High-Quality Visuals:

[ ] Are high-quality images
and videos used to showcase
products/services?

[ ] Do they accurately

represent what is being sold/
booked?

Unique Selling Proposition
(USP):
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[ 1Is the website clearly
communicating its USP - why
choose this business over
competitors?

FAQs & Information:

[ ]1Is there a comprehensive
FAQ section addressing
common pre-sales/pre-
booking questions?

[ ]1Is information on

pricing, policies (e.g.,
returns, cancellations), and
guarantees clearly stated?

hellobrandshop.com



Social Proof:
[ ] Are case studies, success

stories, or client logos used to
build credibility?

IV. Technical & SEO
Foundations
HTTPS (SSL Certificate):

[ ]Is the website secured with
HTTPS?

SEO Optimization:

[ ] Are relevant keywords
incorporated intfo content,
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titles, and meta descriptions?
[ 11s the site structure
optimized for search
engines?

Google My Business (for local
businesses):

[ 1Is the Google My Business
profile optimized and actively
managed?

Analytics Tracking:

[ ] Is Google Analytics (or
equivalent) properly installed
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and configured?
[ ] Are conversion goals set up
to track sales/bookings?

CRM Integration:

[ ]1Is the website integrated
with a CRM system for lead
management and follow-up?

V. Post-Conversion &
Support

Confirmation & Follow-up:

[ ] Are immediate
confirmations sent for sales/
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bookings?

[ 11s there a clear follow-up
process for confirmed sales/
bookings?

Customer Support:

[ 1 ls customer support
contact information (phone,
email, chat) clearly visible?

[ ] Are multiple support
channels offered?

Feedback Mechanisms:
[ ]1Is there a system for



collecting customer feedback
(e.g., post-purchase
surveys)?

[ 1 Are opportunities for
reviews encouraged?



At Brand Shop, we provide
strategic guidance and
hands-on support in
developing and implementing
comprehensive growth
marketing strategies.
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What We Offer

Growth Strategy

and Planning:

» Comprehensive business
and marketing audits

* Goal setting and KPlIs

* Target audience
analysis and
segmentation

* Tailored Growth
Strategies and
Roadmaps
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Digital Marketing

Expertise:

- Google Search Engine
Optimisation (SEO)

* Paid advertising (PPC,
Social Ads)

* Content marketing
strategy and execution

» Social media growth

* Email marketing
automartion

- Conversion Rate

Optimisation (CRO)

hellobrandshop.com



Marketing Technology

and Automation:

* Marketing software
assessment and
recommendations

* Implementation and
optimisation of
marketing amutomation

* Data and analytics setup
(e.g., Google Analytics,
CRM integration)

* Performance reporting
and insights generation
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1:1 Coaching and

Workshops:

* Personalised guidance
on growth marketing
principles

* Training on specific
marketing channels and
tools

* Team workshops to
foster a growth-
oriented mindset
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Consulting Services:

* Objective analysis and
strategic
recommendations

* Implementation support
and project
management

* Performance monitoring
and iteration

 Long-term partnership
for sustainable growth
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Additional Areas of
Expertise:

* Customer acquisition
and retention strategies

 Marketing analytics and
reporting

* Funnel optimisation
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If you’re ready to move
beyond fragmented efforts
and build a strategic,
data-driven engine for
sustainable growth—

we’d love to connect.
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